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THE SALES SCEPTICS

             OF UK SHOPPERS ARE 
SCEPTICAL OF BLACK FRIDAY SALES, 
BUT WOULD SHOP ANYWAY! 
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EUROPE GOES BIG ON BLACK FRIDAY

EUROPE SEES A               SPENDING
RISE ON BLACK FRIDAY, WHEN 
COMPARED TO AN AVERAGE FRIDAY!
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        OF SHOPPERS IN 
THE NETHERLANDS ARE 
USING VOICE ACTIVATED 
SHOPPING FOR BLACK 
FRIDAY PURCHASES.
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          OF FRENCH 
SHOPPERS HAVE NEVER 
SHOPPED DURING BLACK
FRIDAY, BUT WILL DO 
THIS YEAR! 

24%

SMALLER RETAILERS
SMALLER RETAILERS ARE TAKING 
A HUGE SLICE OF BLACK FRIDAY SALES 
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          OF BELGIAN
SHOPPERS SHOP 
IN-STORE FOR BLACK
FRIDAY DEALS!
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IT’S A DIGITAL WORLD

             OF UK SHOPPERS SHOP 
ONLINE FOR DEALS OVER THE
BLACK FRIDAY PERIOD!
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INTERNATIONAL VS DOMESTIC

AN INTERNATIONAL VS DOMESTIC
BRAND PREFERENCE
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           OF SPANISH
CONSUMERS ARE SET
TO FLOCK TO RETAILERS
THIS BLACK FRIDAY!
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SPAIN SEE A
SPENDING RISE ON BLACK 
FRIDAY WHEN COMPARED 
TO AN AVERAGE FRIDAY! 
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          OF GERMAN
SHOPPERS SHOP VIA
A MOBILE APP FOR 
BLACK FRIDAY DEALS!

31%

           OF FRENCH
SHOPPERS ARE OPEN TO
SHOPPING WITH FOREIGN 
RETAILERS OVER BLACK 
FRIDAY!

40%            OF SPANISH
SHOPPERS ARE HAPPY 
TO GO GLOBAL AND ARE
OPEN TO FOREIGN 
RETAILERS!
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Research conducted by YouGov and Ingenico ePayments. Study completed using data from 2,000 consumers across Belgium.
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https://www.facebook.com/ingenico.epayments/
https://www.instagram.com/ingenicoepayments/
https://www.linkedin.com/company/ingenico-epayments/
https://twitter.com/Ingenico_ePymts



