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Saint-Sixtus Abbey partners with Ingenico to strengthen their click &
collect system of its prized beer
Ingenico Group (Euronext: FR0000125346 - ING), the global leader in seamless payments, today announced its partnership with
the Saint-Sixtus Abbey, brewers of the Trappist Westvleteren, to provide a global payments solution that supports the increased
international demand for its award-winning beer.
The monks of the Saint-Sixtus Abbey began brewing beer alongside their monastic activities in 1839, to become more selfsupportive. All beers carry the label of “Authentic Trappist Product”, which means it is brewed within the walls of a Trappist
monastery under the control of the community of monks. The production is limited and is the only source of income to cover
their annual costs, sponsorships of charitable initiatives, and social projects.
Interest in Trappist Westvleteren remained modest until 2005, when a user-driven ranking website for craft beer enthusiasts
named it as the best beer in the world. It has since been awarded the title four more times and was named as one of the top
beers in the world for taste, putting it on the map for international beer lovers.
However, due to a combination of this growing demand and its limited stock, the Abbey faced a number of issues with customers
stockpiling products and selling them on for much higher prices.
To put an end to bulk buying and reselling, in 2019, the Abbey began working with Ingenico to create an online payment solution
which could better control incoming orders and offer international beer lovers the opportunity to buy the beer.
Ingenico worked with the Abbey to establish a novel click and collect system with the ability to accept international payments
over a very limited sales period. The payment solution is simple and secure, with an intuitive interface which can scale and keep
customer data secure.
It provides a fluid experience, with intuitive and mobile-first payment pages, a stable platform with no downtime, and a
sophisticated fraud detection module which sets sales limits and blocks transactions as necessary. This has thwarted a number
of fraud attempts against the monastery and greatly reduced black market reselling of the beer.
Jos Vermeulen, Adviser to the Project Steering Group, said: “For our payment system, we were looking for an international
partner who also had a solid fraud detection module. The ordering process is twice a month and it’s open for a period of about
two and a half hours. We don’t ship at all, and that’s what’s so amazing. We sell the beer online, but people must come and collect
it.
At the start we were concerned about the capability of the website to withstand the number of visitors. But the first payments
that we received went through without any problems.”
Benoit Boudier, Managing Director, SMB Online Europe at Ingenico, commented: “We are extremely proud to be partnering
with Westvleteren Abbey. It had a bespoke need as a growing business with its own peak sales times – the payments service the
Abbey provides to its customers is integral to the growth and security of the business.
“So, we stepped in to provide a robust payments solution that supported the business’s growth while ensuring availability during
times of greater demand. We’re delighted to have enabled it to continue to serve its customers via a click and collect system, while
providing the fraud protection it needs.”
Ingenico works closely with businesses of all sizes to offer payments solutions and international payment capabilities that
provide the opportunity to grow based on unique goals and needs. To find out more about Ingenico’s work with Westvleteren
Trappist Abbey, go to the full case study, here: https://mybusiness.ingenico.be/en.
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Ingenico Group (Euronext: FR0000125346 – ING) is shaping the future of payments for sustainable and inclusive growth. As a
global leader in seamless payments, we provide merchants with smart, trusted and secure solutions to empower commerce
across all channels and enable simplification of payments and deliver customer promises. We are the trusted and proactive worldclass partner for financial institutions and retailers, from small merchants to the world’s best-known global brands. We have a
global footprint with more than 8,000 employees, 90 nationalities and a commercial presence in 170 countries. Our international
community of payment experts anticipates the evolutions of commerce and consumer lifestyles to provide our clients with
leading-edge complete solutions wherever they are needed.
www.ingenico.com
@ingenico
For more experts’ views, visit our blog.

Contacts / Ingenico Group
Media
Hélène Carlander - PR Officer
(T): +33 (0)7 72 25 96 04
helene.carlander@ingenico.com
Investors
Laurent Marie - VP Investor Relations & Financial Communication
(T): +33 (0)1 58 01 83 24
laurent.marie@ingenico.com

2/2

